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THIS FAIR IS ORGANIZED WITH THE PERMISSION OF TOBB (THE UNION OF CHAMBERS AND COMMODITY EXCHANGES OF TURKEY) IN ACCORDANCE WITH THE LAW NO. 5174



7" International Pharmaceutical Ingredients, Raw Materials and
Technologies Exhibition

Pharmaist will host industry professionals at Istanbul Expo Center between

09-11 June 2027 . The exhibition, which is the meeting point of domestic and foreign
industry professionals where the latest products and technologies will be exhibited,
offers a unique opportunity to meet the industry's demands in the raw materials and
fechnology sectors.

The global pharmaceutical industry, which is one of the most important sub-branches of the chemi-
cal industry and has been experiencing rapid global growth, continues its development in terms of
production capacity and technology in Turkey.

The pharmaceutical industry, which directly affects human health within the scope of life sciences,

has a strategic position in the world with its high R&D infrastructure.
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; * WHY EXHIBIT?

o Take advantage of marketing efforts before, during, and after the fair to promote your company and reach
more potential customers.

o Cet a chance fo meet industry professionals who are directly your target market.
o Step ahead of your competitors by displaying your products and solufions.

o Strengthen your market presence and brand awareness.

o Receive new orders.

EXHIBITOR VIEWS

It was an exhibition that definitely met our expectations. VWe reached a point where we couldn't lift our heads until the last

EKIN GULBUKEN minutes of the exhibition. This is why this exhibition became so valuable for us. | mean, when you go fo a customer visit,
you have short meetings and you can't infroduce your entire product portfolio. Here we infroduced all our catalogs, they
Vice Chairman of the Board and also understood the products they didn't know we had. So it was really very valuable for us. We also had visitors from all

over the world. We had visitors from Ukraine, Azerbaijan, India, and China. We had visitors from Korea. There were

Business Development Manager o ; ; ) ) ) -
P 9 visitors from Germany. \We had one customer from Canada. A friend of mine with connections from America came fo visit

ST us. So actually we had visitors from all over the world. | hope we can continue this and show ourselves even more.
SULTAN ERGUN Pharmaist and the concurrently organized Cosmetics & Home Care Ingredients exhibitions are among the leadin
Yy org g g g
trade exhibitions we participate in within Turkey. VWe consistently take part in these events with two separate booths,
Sales Manager / Barentz representing our pharmaceutical division as well as our food chemicals division and cosmetics ingredients. | have no

doubt that we will continue to participate with great enthusiasm in 2027 as well.



2025 STATISTICS

How would you rate the quality of the visitor profile at the event2

VERY GOOD
70%
e How effective do you think the contacts you
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Do you plan to re-exhibit in 2027 again?

AVERAGE "
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|_<
i
wn

UNDECIDED

£

TOP 10 VISITING COUNTRIES

RUSSIA
UKRAINE GEORGIA

GERMANY
UNITED KINGDOM /O INDIA
FRANCE
CHINA
ALGERIA
PAKISTAN




Exhibitors &
Represented

Companies

Total
Visitors

6.078

2025
WITH
NUMBERS

Foreign
Exhibitors &

Represented
Companies

VISITOR PROFILE

o Senior Managers
o Purchasing Managers
> Quality Control Managers EXHIBITOR PROFILE
o R&D Managers
> Marketing & Sales Executives > Pharmaceutical Additives & Intermediates
o Production Managers > Active Pharmaceutical Ingredients (API)
o Pharma Intermediates and Additives
o Turn-key Projects
o Pharma Laboratory, Production TestMeasurement Equipment
o Pharmaceutical Packaging Technologies
o Clean Room Technologies

o Semi-Finished Goods and Additive Materials
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VENUE: ISTANBUL EXPO CENTER




